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Personal Statement


I am a bilingual marketing and events professional with international experience and a strong execution focus. Having led cross-border campaigns and managed brand activations for global names like JD.com and Kering, I bring both entrepreneurial drive and operational precision. Fluent in Mandarin and English, I excel at delivering seamless execution in multicultural environments.

Education

· University of Reading QS172 | United Kingdom          Sep 2023 – Dec 2024 (Expected)
MSc in Behavioural Finance
Studying at the ICMA Centre, Henley Business School, ranked 6th in the UK and 33rd globally (FT Masters in Finance 2024), with a focus on finance and behavioural science
Research: Investigating Money Attitudes and Financial Management Behaviour using empirical psychological frameworks
[bookmark: _GoBack]Teaching Assistant (2024–2025)
Supported course delivery and postgraduate research learning in an international academic environment.
Selected Courses
Investments, Financial Securities and Markets, Econometrics for Finance, Psychological and Behavioural Sciences, Portfolio Management, Behavioural Finance.
· Summer Exchange Programme                                         July 2025 
Ca' Foscari University of Venice No. 6 in Italy(Organized by ICMA Centre)
Summer Exchange (Jul 2025): Ca' Foscari University of Venice, studying sustainable finance and SDGs
· Southeast University Chengxian College, Nanjing, China           Sep 2020 – Jun 2024
BBA in Marketing Management

Award: First Prize, Jiangsu Province "Way of Marketing" Competition (2022)
Class Role: Academic Monitor, coordinating academic affairs and communication
	
Research and Projects


Coca-Cola Financial Analysis Report                                           (2024)
Analysed financial statements and industry benchmarks to assess financial performance and competitive position.
Omnichannel Marketing and Sustainable Purchase Intentions              (Ongoing, 2025)
Studying emotional mediators and ecological values to understand luxury consumers' purchasing decisions.
RTeaching Assistant                                                     (2024–2025)
Supporting postgraduate teaching, data analysis workshops, and academic mentoring

Professional Experience

· Brand Presenter | China International Import Expo (CIIE) – Kering Group
Shanghai, China                                                  November 2022 
1. Delivered bilingual presentations tailored by analyzing visitor data; supported VIP reception and strategy exhibition.
2. Delivered exclusive presentations for Cai Jinqing, President of Kering Greater China, effectively conveying global strategy and China market plans.
3. Supported product launches and VIP receptions, enhancing business communication and cross-cultural presentation skills.	
· Entrepreneurial Project | Marketing and Operations for Hongqi Brand (Online-Offline Integration)                                                        2023 – 2025
Nanjing, China / Remote / Nationwide
1. As founder and project lead, partnered with Hongqi to manage national exhibitions and influencer marketing (including A-Class Chengdu and Guangzhou Auto Shows).
2. Directed overall marketing strategy, combining online short-form content and offline exhibitions to enhance brand engagement.
3. Managed 10+ campaigns, integrating influencer performance data with offline activation; achieved 25% conversion rate and 20% ROI.
· Marketing Planner | Chinatown Advertising Promotion                    May 2025 
London, United Kingdom
1. Designed bilingual cultural campaigns; analytics-driven adjustments led to a 35% increase in foot traffic.
2. Executed online-offline marketing events and conversion strategies (e.g., in-store interactions, coupons, social media), increasing foot traffic by 35% and boosting sales.
3. Coordinated with merchants and teams to ensure smooth execution and consistent brand representation, enhancing customer experience and brand influence.
· Exhibition Planner | Chengdu Gongyu Interactive Cultural Communication Co., Ltd.
Chengdu, China                                                      2021 – 2023 
1. Collaborated with Chery Group’s iCAR brand on over 10 large-scale auto shows, taking charge of end-to-end planning, coordination, and on-site execution.
2. Supported test drive events and brand experiences for Lynk & Co, contributing to customer engagement and event impact.
3. Played a key role in project-based partnerships with leading automotive brands, ensuring smooth collaboration and successful delivery.

· Exhibition Planner | Beijing Huashi Xinrui Cultural Media Co., Ltd.
Beijing, China                                                      2023 – 2025 
1. Collaborated with BAIC Group at A-Class shows including Guangzhou Auto Show, managing brand presentation and event execution.
2. Planned and operated JD’s cross-border event in the Netherlands through strategic cooperation, enhancing brand presence in Europe and gaining cross-border project management experience.

Academic and Professional Highlights
· Awards
First Prize, Jiangsu Province "Way of Marketing" Competition (2022)
· Academic & Professional Highlights
1. Teaching Assistant at the University of Reading (2023–2024)
2. Research projects in Coca-Cola financial analysis and omnichannel sustainable marketing (2024–2025)
3. Presenter at China International Import Expo (CIIE) for Kering Group (2022)
4. Entrepreneurial experience in influencer marketing and event campaigns with Hongqi brand (2020–2023)
Skills

Languages
Chinese (Native), English (Fluent, IELTS 6.5)
Research
Survey design, SPSS/Excel, literature synthesis, behavioural models
Marketing & Communication
Integrated marketing, campaign planning, client relations, cross-cultural communication
Presentation & Problem-solving
Certified professional host, public speaking, live presentation, adaptability and problem-solving skills



